
17.32%
CTR Increase

Leading Beauty Retailer Incorporates 
Experiences Into Their Marketing 
Strategy To Boost Customer 
Retention

Fragrance Direct is a leading beauty retailer based in the United Kingdom,

stocking over 14,000 products across 600 big-name brands, designer labels and

high-street favourites. Launched in 1993, Fragrance Direct specialise in selling

branded beauty products, including fragrances, makeup, skincare and haircare

essentials, along with a full range of gift sets.

CHALLENGES
In a competitive market, brands need to stand out. Fragrance Direct wants a

marketing strategy that engages and retains their pre-existing customers, as well

as encourages new opt-ins to their email newsletters. The brand was additionally

looking for an experience that could be launched during the Easter holiday,

serving as a memorable interaction that surprises and delights their target

audience as well as adding fun holiday elements to their marketing channels.

Interactive experiences set a brand apart by offering something distinctive and

memorable that competitors might not be providing. Fragrance Direct want to

take advantage of these benefits to elevate their email and social media

marketing channels to a new level.

”By using The Interactive 

Marketing Hub,  we have been 

able to create an amazing Easter 

experience that has boosted our 

engagement and our customer 

loyalty. 

The Odicci team were so 

accommodating and friendly, 

which helped to make the whole 

process feel  a lot more efficient 

and easy”.

Science In Fragrance Direct

C A S E    S T U D Y
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“The Odicci team are accommodating and
friendly…”

SOLUTION

Fragrance Direct Incorporates Interactive experiences into their branding and

marketing strategies using The Interactive Marketing Hub. These experiences

result in increased engagement, increased retention and positive perceptions of

Fragrance Direct amongst their target audience. Interactive experiences provide

Fragrance Direct the opportunity to connect on a deeper level with both pre-

existing and new customers, allowing them to form long-lasting relationships with

the customer.

Fragrance Direct created an Easter-themed ‘Tap to Reveal’ experience. This

experience gave them access to valuable first and zero-party data as well as

increased traffic to their website. Playing to the fun Easter theme, the customer

taps the Easter egg to reveal their prize. Interactive experiences tend to hold

people's attention for longer periods. By incorporating a tapping element, the

brand can make the user experience more engaging and memorable. Additionally,

this rewards-focused experience creates a sense of urgency around Fragrance

Directs products for their customers. With the small time frame of Easter, the

brand can create a sense of urgency and encourage immediate action, resulting in

increased sales and conversions. Fragrance Direct were able to achieve a 117%

conversation rate on this experience.

117%
Conversion Rate
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EMAIL
Fragrance Direct launched this experience via email, which massively boosted

their customer engagement and email opt-ins. They received an 82% opt-in rate

and a 17.32% click-through rate increase overall. By using an interactive ’tap to

win’ experience, Fragrance Direct engage and retain their target audience,

surprising and delighting customers with rewards and gamification. Furthermore,

this experience allows Fragrance Direct to collect valuable zero and first party

data - By collecting user preferences and data during the opt-in process, Fragrance

Direct can tailor their email content to individual subscribers, leading to higher

engagement and conversion rates in the future.

SOCIALS
This experience has also been shared on Fragrance Directs Instagram via a post

that directs customers to a link in their bio, boosting website traffic and

engagement. Incorporating interactive experiences into your social media

strategy can transform passive scrollers into active participants, fostering a more

engaged and loyal audience. With this Instagram post, Fragrance Direct now have

the opportunity to stand out, create memorable experiences, and foster stronger

relationships with their followers.

82%
Opt-in Rate
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+146%
Impressions

RESULTS
This Tap to Reveal experience has been a massive success for Fragrance Direct.

Not only has it led to more engagement with their emails and website but it has

also collected valuable First and Zero-party data for the brand. This experience

led to more sales conversations due to the anticipation the gamification of the tap

to reveal created. By creating more urgency around their rewards and sending it

on multiple channels, Fragrance Direct were able to attract and retain more

customers, leading to more sales.

The Interactive Marketing Hub

By increasing their email sign-ups and website traffic, Fragrance Direct are able to

have more direct communication with customers, improved brand visibility,

higher engagement, increased conversion opportunities, and valuable data

collection. These factors collectively contribute to Fragrance Direct’s growth,

customer engagement, and overall success.

The Tap To Reveal experience achieved a 17.32% CTR increase and an 82% Opt-In

rate on their email marketing channels and overall an increase of 146% to their

impressions rate. These amazing results led to a 117% sales conversation rate for

Fragrance Direct’s Easter Sale. By using the Odicci Interactive Marketing Hub,

Fragrance Direct were able to take full advantage of the Easter holiday and leave a

memorable impression upon their pre-existing and new customers.

Odicci will take your marketing to brand-new heights, elevating your customer

engagement, acquisition and retention rates. The all-in-one platform is easy to

use and will guarantee you excellent results.

Find out more
Contact us for a demonstration of 
Odiccis’ Interactive Marketing Hub.

hello@odicci.com
+44 20 7903 86 30
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